
Sowerbys Case Study

Boosting vital customer engagement and 
delivering a premium website experience

A website development and content management case study

The Client

With 9 o�ces throughout Norfolk and 

specialising in premium home sales and 

lettings services, Sowerbys have a well-earned 

reputation and ethos for providing prestigious 

levels of customer service. This attitude has 

resulted in them evolving into one of the 

dominant forces in the Norfolk property 

sector, whilst also being a beloved member

of the local community.

The Brief

Webdadi’s brief was to create a brand new 

website that focused on two must-haves:

• Design and build a website that evokes the 

warmth and compassion Sowerbys portray to 

their customer base, and stylistically display 

their extensive marketing content – all whilst 

not impeding website speed, responsiveness 

or usability.

• In addition, Sowerbys wanted the freedom to 

further develop and design their website once 

live. Webdadi was the right choice for 

Sowerbys as the website would be driven by 

their powerful and proven CMS software 

called VIA. 
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1. The design and build of a truly 
design-led website that generates 
targeted leads 

It’s often the case that websites are either 

design-led or lead-gen focused – Sowerbys 

wanted both, and why shouldn’t they?!

2. A flexible and growth-driven CMS 

Sowerbys wanted more than just a content 

management software (CMS); they wanted 

website building software that would provide 

flexibility with both the design layout of their 

site and its’ content – meaning their website 

could grow with their business and be 

continually optimised.

3. Ensuring the site remained search 
engine optimised 

The back-end of the website needed to 

empower Sowerbys to evaluate the 

performance of their content, and provide 

crucial user data that would help them 

successfully engage with their prospects, 

and maintain search engine visibility.

Key Challenges

The end result was a fantastic success for Sowerbys: a beautifully-realised website that blended video, imagery and content 

into one, intuitive platform that boosted visitor engagement. This engagement was proven, too – with a 13% increase in time 

spent on pages by visitors, and a 17% increase in time spent on the site by people using mobile devices.

This boost in user engagement also led to an incredible 1,397% increase in Mailto links submitted to the business. In addition, 

the website also received a 56% increase in customer feedback forms – meaning Sowerbys could build true, long lasting 

engagement with their customers.

* Source: Google Analytics & VIA Website & CRM Edition enquiry report generated by Sowerbys

The Results

Contact us today to learn more about how we can help you improve your 
website lead generation. You can email us at sales@webdadi.com, or give us 
a call on 0208 246 6060.

"Changing web provider is always a big decision, but the o�ering from Webdadi made it hard to refuse. Paul, Rick, 

Harry and the rest of the team have been fantastic every step of the way. We wanted a site to embrace our use of 

video and Webdadi have helped us achieve this better than any other provider on o�er. They have always listened 

to our feedback and tried to achieve what we wanted. I look forward to their continuing development and new 

tools to help enhance our o�ering even further."

Carly Grigglestone, Group Marketing Manager - Sowerbys
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